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Enrolment Request

Innovation for Social impact

This new interdisciplinary course will provide undergraduate students from Humanities, Social Sciences, and Business with the opportunity to learn, test, and apply key skills for social innovation in the non-profit sector. In the classroom, students will build understanding of key concepts related to social innovation including impact assessment, systems mapping, design thinking, collective impact, and theory of change while also learning about the unique characteristics and work environment of the non-profit sector. In the community, students will engage with a non-profit partner to help them conceptualize, develop, and/or implement a social innovation.
Please note that the course is offered to all 4th year students in Humanities, Social Sciences and Commerce.

Prerequisite(s): Registration in level IV or above in any Bachelor of Commerce, Social Science, or Humanities program; and permission of the instructor. Course code: COMMERCE4SI3

To obtain permission, please fill our and return the form below to Emma Bruce (gracee@mcmaster.ca). Seats are limited.


[bookmark: Text3]Full Name:     

[bookmark: Text4]Email:     

[bookmark: Text5]Phone #:     

[bookmark: Text6]Student Number:     

Faculty: 
[bookmark: Check1]|_| Social Sciences
[bookmark: Check2]|_| Humanities
[bookmark: Check3]|_| DeGroote (Commerce or IBH)

[bookmark: Text2]Department/Program:     

Are you entering 3rd or 4th year?
[bookmark: Check4][bookmark: Check5]|_| Yes   |_| No


Please provide a brief statement explaining why you are interested in the course Innovation and Social impact (100-200 words)
[bookmark: Text1]     







image1.jpeg
UM,cMe,%ster
niversity




